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  Indonesia is a country that has various ethnicities, with Javanese as the 
largest ethnicity. This reflects that Javanese speaker are the largest speakers 
compared to other regional language speakers in Indonesia. With so many speakers 
of this language, it causes a variety of dialects between regions, such as Surabaya 
and Malang, where both regions have their vernacular characteristics. This study 
aims to analyse the characteristics of Surabaya and Malang dialects through the 
lexicon on the Surabaya and Basa Walikan COVID-19 flyer. The research problems 
addressed in this study are (1) What are the characteristics of the lexicon of the 
Surabaya and Malang vernaculars on the data source? (2) What are the functions of 
the vernacular languages in the information to society? 
  This study uses a qualitative method with a descriptive approach. The data 
sources are two COVID-19 information circulating on social media and WhatsApp 
at the early of the pandemic, where each source uses the Surabaya and Malang 
vernacular. Also, recorded interviews with respondents are used as the data sources 
in this study. Various articles discussing the Surabaya dialect and Allan & 
Burridge’s (1991) dysphemism, Yannuar’s (2019) The Reversal Process of Basa 
Walikan, and Alwi’ (2000) Function and Position of Vernacular Languages are 
used to analyze the data in this study. The results show that characteristics of 
Surabaya’s dialect are reflected in the five lexicons, while Malang's dialect is seen 
in how locals reverse the words. Lastly, there are similarities and a difference 
function of vernaculars used in the COVID-19 information to society. 
 It is expected that this research can be a reference for further researchers 
who are interested in Sociolinguistics, especially in analysing characteristics of 
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  Indonesia merupakan negara yang memiliki beragam etnisitas, dengan 
etnisitas terbesar yaitu Jawa. Hal ini juga merefleksikan bahwa penutur Jawa 
merupakan penutur tersebsar dibandingkan bahasa daerah lain di Indonesia. 
Dengan banyaknya penutur bahasa ini, menyebabkan ragam dialek antar daerah. 
Salah satu ragam dialek bahasa Jawa ini dapat dilihat pada daerah Surabaya dan 
Malang, dimana kedua daerah memiliki karakteristik dialeknya masing-masing. 
Penelitian ini bertujuan untuk menganalisa karakteristik dialek Surabaya dan 
Malang melalui leksikon yang terdapat pada flyer COVID-19 Surabaya dan Basa 
Walikan. Adapun rumusan masalah yang dikemukakan pada penelitian ini adalah 
(1) Apa karakteristik leksikon dari dialek Surabaya dan Malang pada sumber data? 
(2) Apa fungsi dari kedua bahasa vernakular dalam informasi kepada masyarakat? 
 Penelitian ini menggunakan metode kualitatif dengan pendekatan deskripsi. 
Sumber datanya adalah dua informasi COVID-19 yang beredar di media sosial dan 
WhatsApp saat awal pandemi, dimana masing-masing sumber menggunakan 
vernakular Surabaya dan Malang. Serta, rekaman interview dengan responden juga 
menjadi sumber data dalam penelitian ini. Berbagai artikel yang mendisusikan 
dialek Surabaya dan teori disfemia oleh Allan & Burridge (1991), Yannuar (2019) 
Proses Pembalikan Basa Walikan, dan Fungsi dan Posisi Bahasa Daerah oleh Alwi 
(2000) digunakan untuk menganalisa data dalam penelitian ini. Hasil menunjukkan 
bahwa terdapat lima leksikon yang dapat merefleksikan karakteristik dialek 
Surabaya, sedangkan pada dialek Malang terlihat pada bagaimana masyarakat 
membalikkan kosa kata. Adapun terdapat persamaan dan perbedaan fungsi 
vernakular yang digunakan pada informasi mengenai COVID-19 ke masyarakat. 
  Diharapkan melalui penelitian ini dapat menjadi referensi bagi peneliti 
selanjutnya yang tertarik dalam ilmu Sosiolinguistik, terutama dalam menganalisa 
karakteristik dialek. Peneliti juga menyarankan untuk menambah data penelitian 
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  This chapter describes the background of the research which contains an 
explanation of characteristics of Surabaya and Malang vernaculars, problems of the 
study, objectives of the study, and definition of the key terms. 
 
1.1. Background 
  Each ethnic group or ethnicity in this world has its own characteristics, 
either it is their physical features, culture, and even the language. Indonesia, which 
is a country with the motto “Unity in Diversity”, also has various ethnicities that 
live side by side in peace. According to the report of the population census 
conducted by the Central Bureau of Statistics Republic of Indonesia (BPS) in 2010, 
Indonesia has 31 ethnic groups. Based on the report, the Javanese are the largest 
ethnic group with a 40.2 percent population of the total population of Indonesia. 
The second largest ethnic group is Sundanese with 15.15 percent and the Indonesian 
ethnic group ethnic group with the lowest population is Nias, which only 0.44 
percent of the entire population of Indonesia.  
  The large number of Javanese populations reflects Javanese speakers are the 
largest speakers compared to other regional language speakers in Indonesia, where 
this language is spoken by 84.3 million people and is spoken especially by 





of this regional language is the variety of vernaculars, which known as dialects, 
between regions. According to Sudaryanto (1992, cited in Trijanto, 2012), this is 
due to the widespread use of the Javanese language which allowed for differences 
in its use and created various geographical dialects. These variety of dialects are 
included in East Java, such as Surabaya and Malang. Although these two cities are 
located in the same province and the distance between the two cities is quite close, 
both regions have their own dialect characteristics, where Surabaya has Surabaya 
dialect and Malang with Basa Walikan. 
  Surabaya dialect also known as Suroboyoan, has a difference from standard 
Javanese. This difference lies in the level of Javanese used, where Surabaya dialect 
uses Ngoko Javanese in which the lowest level of Javanese language and is usually 
used to speak to people of the same age or below and sometimes to people who are 
older but have very close relationships. Hence, this dialect seems a bit coarse and 
does not heed the standard Javanese because this dialect has some peculiar lexicons 
which are considered as rude (Winiasih, 2010b). Those rude lexicons are known as 
dysphemism or the rudeness expression of a word with an offensive connotation 
(Allan & Burridge, 1991). 
  Meanwhile, the most prominent identity marker of Malang dialect is Basa 
Walikan, which is a slang language. In using this language, the speaker usually 
pronounces words either in Bahasa Indonesia or Javanese from backwards. This 
language does not have rules that underlie the reversal of a word (Setyanto, 2016; 
Yannuar, 2018), because the initial use of this language is simply a strategy used 





2018). Nowadays, Basa Walikan is also used by young people and continues to 
develop by bringing up new words (Yannuar, 2018). Furthermore, Yannuar (2019) 
has identified the type of word reversal process in Malang dialect. One type of 
reversal she found in her study is Total Segment Reversal, where the reversal of the 
word is based on the syllabic words, both in compound words and non-compound 
words. 
  The Surabaya dialect and the Malang dialect can be found in any media, as 
for instance is the information to socialize prevention of the spread of COVID-19. 
Coronavirus disease 2019 or known as COVID-19, is a transmittable disease caused 
by a newly discovered coronavirus (Coronavirus Diseas (COVID-19), 2020). This 
disease was first discovered at the end of 2019 in Wuhan, China and has spread 
rapidly to more than 121 countries and regions in the world. In Indonesia itself, the 
first case of COVID-19 was found on March 2, 2020 and the number of new cases 
continues to increase every day. Thus, in order to prevent and slow down the 
transmission of this disease, various efforts were carried out such as ask the public 
to keep their distance and staying at home if there is no urgent need. These appeals 
are made through various media, for examples are flyers spread on social media and 
a billboard found on the streets. Aside uses Bahasa Indonesia which is a lingua 
franca of Indonesia, there are a number of flyers and billboards that use regional or 
vernacular language in delivering the appeals to slow down the spread of COVID-






  Several similar studies concerning vernaculars of Surabaya and Malang 
have been conducted. Winiasih (2010) discussed the use of rude lexicons which fall 
into the category of dysphemism (rude expression) and euphemism (neutral 
expression) in the news program of local TV station JTV "Pojok Kampung" as a 
form of language preservation and aims for entertainment and commercial 
purposes. Another research concerning the characteristics of Surabaya dialect had 
been conducted by Nurlaila (2018) who examined the Surabaya dialect words, 
phrases, and sentences on Ini Vindy’s youtube videos collection, and found that the 
dialect’s features were presented in numerous areas of language. 
  In the scope Basa Walikan, Setyanto (2016) identified the structure of Basa 
Walikan used by the member of ‘OSOB NGALAMAN’ group on social media 
Facebook. The results of the identification showed there are five patterns of the 
reversal process of Basa Walikan. Similar research was also carried out by Yannuar 
(2019). From the results of the identification, the most common reversal in the Basa 
Walikan was found in Total Segment Reversal, the process that allows all vowels 
and consonants to be completely reversed. The remaining types of reversal are 
Transposition, Sequence Exchange, and Permutation. 
This study, however, aims to identify two things. First is characteristics of 
Surabaya and Malang vernaculars in the COVID-19 information. In identifying 
this, the analysis will be based on lexicon characteristics of vernaculars. For 
Surabaya dialects, the characteristics that will be identified are root words which 
classified as dysphemism and other coarse root words in which a marker of this 





lexicon that has undergone a reversal process. The second research problem is the 
functions those vernacular languages used on COVID-19 information to society 
through Alwi (2000) The Function and Position of Regional Language and 
interviews with several interviewees. The object of this study is lexicon of Surabaya 
and Malang vernaculars on the flyers and a billboard that are used to spread the 
message “Stay at Home” as an effort to prevent the spread of COVID-19 in East 
Java. Each figure which is the data source in this study uses Surabaya dialect and 
Basa Walikan.  
The present study differs from previous studies regarding vernacular 
languages, in which from the vernacular languages used that have been identified, 
this research will discuss how these languages function to society which this has 
not been discussed in all previous studies that have been previously mentioned. 
Thus, by conducting this research, the researcher wants to make a contribution in 
the field of Sociolinguistics, especially regarding characteristics of vernaculars. 
 
1.2. Problems of The Study 
  This study focuses on analysing the characteristics of vernacular language 
contained in the information that aims to socialize prevention of the spread of 
COVID-19 and the function of those used vernaculars to society. This study aims 
to answer these two research questions: 
1. What are the lexicon characteristics of Surabaya and Malang vernaculars 





2. What are the functions of vernacular languages used in the information to 
society? 
 
1.3. Objectives of The Study 
The purposes of this study are: 
1. Describes the characteristics of Surabaya and Malang dialects through their 
lexicon contained in the COVID-19 information. 
2. Describes the functions of the dialects of Surabaya and Malang in the 
COVID-19 information to society. 
 
1.4. Significance of The Study 
  The results of this study provide a picture on how the characteristics of 
Surabaya and Malang’s vernacular languages and the function of those vernacular 
languages to society. Considering the absence of similar research that examines the 
function of vernacular language used in a media to the society and is also supported 
by interview data, therefore the result of this research is expected to be able to fill 
the conducted researches by giving new information into the field of 
Sociolinguistics, especially regarding the dialect characteristics of Surabaya and 






1.5. Definition of Keywords 
  The following key terms are method to get the right interpretation and 
understanding of this study. 
Vernacular language        : A non-standardized language that is commonly used  
     by multilingual people as their first language within  
     a limited range of informal functions (Holmes,  
     2013). 
Dialect          : A dialect is a distinct way of speaking that differs from  
              other regional dialects in terms of pronunciation,  
              vocabulary, and grammar (Wolfram et al., 1999). 
Javanese language         : According to Sabarti (2004, cited in Trijanto, 2012) 
               Javanese language is the language of the Javanese or  
               those who use Javanese language as their mother  
               tongue. 
Surabaya dialect         : One of the dialect variations of the Javanese language  
               in East Java used by the people of Surabaya and its  
               several surrounding areas (Adipitoyo &  
               Harijatiwidjaja, 1999). 
Basa Walikan         : A term used by the people of Malang to refer to a way  
               of pronouncing vocabulary by reversing them  





COVID-19 Information : One of the media used to socialize the prevention of  






REVIEW OF RELATED LITERATURE 
  This chapter provides several theories and previous studies that is required 
for this research.  
 
2.1.  Theoretical Framework 
2.1.1. Surabaya Dialect 
  Surabaya dialect or also known as Suroboyoan is one of variations of the 
Javanese dialect of East Java used by the people of Surabaya and its several 
surrounding areas (Adipitoyo & Harijatiwidjaja, 1999). This language sounds to be 
a slightly coarse because it is influenced by the egalitarian and straightforward 
behaviour and culture of the people of Surabaya (Trijanto, 2012; Winiasih, 2010a).  
The coarse impression in this dialect can be seen at the level of the Javanese 
language is used, where the vocabulary in this dialect is mostly in Ngoko Javanese 
or the lowest level of Javanese language and is usually used to speak to people of 
the same age or below and sometimes to people who are older but have very close 
relationships. With the vocabulary which considered as rude, this dialect seems to 
not heed the standard Javanese, which is the Javanese language used in the Special 
Region of Yogyakarta and Surakarta (Winiasih, 2010a). 
  This dialect is characterized by its coarse vocabulary, which includes root 





are eight types of word that can be classified as a root word: verb, pronoun, adverb, 
adjective, preposition, conjunction, interjection, and noun. One example of a coarse 
root word marker in dialect is the pronoun kon (sometimes written as koen) ‘you’. 
In standard Javanese, the second pronoun of ‘you’ is sampeyan, thus this word 
becomes the marker of Surabaya dialect (Nurlaila, 2018).  
Through those coarse root words, some words can be categorized as 
dysphemism. This supports Winiasih's (2010) statement that the coarse vocabulary 
in this dialect can be categorized as disfemia (dysphemism). According to Allan & 
Burridge (1991, cited in Jamet, 2012) dysphemism is an expression with an 
offensive connotation, either to the denotatum or to the audience, or even both by 
substituting a neutral expression for a ruder one. The word included in this 
dysphemism is one that is classified as a swear word. One example of dysphemism 
in this dialect is the word badhok which is the rude expression of mangan ‘eat’. 
Other examples of dysphemism and categorized as swear word is the word balon 
which has a neutral expression pelacur ‘prostitute’. Even so, there are also some 
vocabularies which are considered as dysphemism, yet not categorized as the swear 
words, as plokotho which has a neutral expression bujuk ‘trick’. 
 
2.1.2. Basa Walikan 
Basa Walikan is a dialect variation used by the people of Malang. Initially, 
this language was used by Gerilya Rakyat Kota (GRK) fighters as a means of 





and foes (Rachmawaty, 2012; Yannuar, 2018), and currently it has been used by 
the locals of all ages, especially young people, as their identity. Setyanto (2016) 
defines Basa Walikan as a slang, due to its special and secret character since it is 
used by certain groups and is very limited and also is temporal because it is 
influenced by social changes that have an impact on the development of the 
language itself. 
  Walikan which means kebalikan ‘reverse’, where the speakers say either 
Javanese or Bahasa Indonesia words in backwards. In using this language, there are 
no rules underlying the reversal of words, but Yannuar (2019) has identified the 
reversal process of Walikan language using Bagehmil's terminology, the reversal 
process of this language is mostly found in Total Segment Reversal. Total Segment 
Reversal is a reversal process that allows the vowels and consonants of a word to 
be completely reversed. The types of word reversal processes in Total Segment 
Reversal that she has identified are as follows: 
1) Monosyllabic words 
Monosyllabic is a word which contains only one syllable. In Monosyllabic 
Total Segment Reversal, the consonant or vowel that is located at the 
beginning of the word will be reversed to become the last consonant or 
vowel and vice versa, as in the example below:  
M  a  s  →  S  a m   ‘older brother’ 
C1V2C3            C3V2C1 
R   e  k →  K  e  r   ‘guys’ 






2) Bisyllabic words 
Bisyllabic is a word that pertaining to two syllables. The reversal process 
starts from the first consonant or vowel at the beginning of the word that 
will be put at the end of the word, then followed by the second consonant or 
vowel at the beginning of the word and so on. Bisyllabic reversal process in 
Total Segment Reversal can be seen in the example below: 
 L  u  w  e  →   E w  u  l   ‘hungry’ 
C1V2C3V4          V4C3V2C1 
 
 A  r  e  k →   K   e  r  a  ‘kid’ 
V1C2V3C4        C4V3C2V1 
S   u  w u n  →  N  u  w u  s  ‘thank you’ 
C1V2C3V4C5      C5V4C3V2C1 
 
3) Trisyllabic words 
Trisyllabic can be easily known by the term 'tri' which means three and 
'syllabic' which means syllable. Therefore, trisyllabic means a word 
consisting of three syllables. The process of reversing Trisyllabic words in 
Total Segment Reversal can be seen as follows: 
B   i  a  s   a   → A   s  a  i  b 
C1V2V3C4V5 V5C4V3V2C1 
 
S   e   l  a  m a  t →    T  a  m  a  l  e  s 
C1V2C3V4C5V6C7         C7V6C5V4C3V2C1 
 
4) Quadrisyllabic words 
Quadrisyllabic means that a word with four syllables. The reversal process 
in this syllable is not different from the previous process of reversing the 





vowel or consonant of a word, and then followed by a second consonant or 
vowel and so on. Usually, this quadrisyllabic word reversal can be found in 
the name of a place. Here is the process of reversing quadrisyllabic words 
in Total Segment Reversal: 
S   u  r  a  b  a  y  a  →  A  y  a  b  a  r  u  s   ‘a name of place’ 
C1V2C3V4C5V6C7V8       V8C7V6C5V4C3V2C1 
M  e   r  j   o  s  a  r  i   →   I   r  a   s  o  j  r   e m   ‘a name of place’ 
C1V2C3C4V5C6V7C8V9  V9C8V7C6V5C4C3V2C1 
  In addition to the reversal process based on the syllable, she also identified 
the reversal process in compound words where the reversal process occurs 
separately based on its each root. The process of reversing compound words can be 
seen as follows. 
5) Compound words 
K   o  c  o m  o  t  o    →  O  c  o  k  o   t  o m   ‘eyeglasses’ 
C1V2C3V4C5V6C7V8 V8C7V6C5V4C3V2C1 
  However, not all consonants or vowels in a word are completely reversed. 
For instance, the word Malang in which the segment reversal will be: 
M  a  l   a  n  g  →  N  g  a  l  a  m 
C1V2C3V4C5C6   C6C5V4C3V2C1 
  This is due to the speakers invert the words based on its phonemic form 
rather than phonetic realization (Yannuar, 2019). Therefore, in her research, 
Yannuar also identified a modification strategy of the reversal of words in the Total 
Segment Reversal spoken by the speaker. There are three types of modification 





speaker adds one, and even more in some cases, consonant or vowel in the words 
that are reversed. The second type of modification strategy is Segment Deletion, in 
which the speaker omits one or more consonants or vowels in words that are 
reversed. While the last type of modification strategy is Segment Exchange, in 
which one or more consonants or vowels in a word that is experiencing a reversal 
will change positions. 
 
2.1.3. The Function and Position of Vernacular Language 
  Vernacular language, which is one of Indonesia assets, has a related function 
in its use by their community. Alwi (2000, cited in Devianty, 2017)), stated that 
vernacular language has functions that can be viewed using two perspectives. The 
first perspective is vernacular language as a means of communication among its 
speakers and the second perspective is vernacular language in relation to Bahasa 
Indonesia. 
  From the first perspective, there are five functions that are owned by 
vernacular language, they are: 
1) As a symbol of pride of a region. 
2) As a symbol of identity of a region. 
3) As a means of communication within the family and local community. 
4) As a means of supporting regional culture, and 





  Meanwhile, if it is viewed from the second perspective, in which in terms 
of relationship between vernacular language and Bahasa Indonesia, thus there are 
four roles carried out by vernacular language, they are: 
1) As a support of the lingua franca, that is Bahasa Indonesia. 
2) As the language of instruction at the beginning level of elementary schools 
in certain areas. 
3) As a complement to the lingua franca in local government’s 
implementation, and 
4) As a language source to enrich the lingua franca. 
 
2.2. Previous Studies 
  There are four previous studies used in this study. The first previous study 
is the conference proceeding about Surabaya dialect entitled Pemertahanan 
Leksikon Kasar “Basa Suroboyoan” dalam Acara Berita ‘Pojok Kampung’ di 
Televisi Lokal JTV by Winiasih (2010). This study discussed the characteristics of 
the Surabaya dialect used in the news on local television JTV called Pojok 
Kampung. In identifying the characteristics of this dialect, the researcher focused 
on the characteristics of the rude lexicon in the form of euphemism and dysphemism 
as well as the function of using these lexicons in the Pojok Kampung news program. 
The results of this study indicated that there was the use of a lexicon that contained 
a rude meaning (dysphemism) and a lexicon that contained a less rude meaning 
(euphemism) in the news program. The use of dysphemism in this news program 





of dysphemism in this news is the word ndobolno ‘to break down’ in which this 
lexicon has a subtle and neutral meaning that is njebolno. On the other hand, the 
use of euphemism in this news program served to refine the meaning of vulgar 
words and made them sound funny and entertaining, such as hohohihek, iwik-iwik, 
and ngipik-ngipik which had the meaning of ‘having sex’. Meanwhile, the purpose 
of maintaining the use of coarse lexicons at the Pojok Kampung news program was 
as a form of language preservation as well as for entertainment and commercial 
purposes. 
 The second research on the characteristics of Surabaya dialect is a research 
conducted by Nurlaila (2018) with the title Surabaya Dialect in the Collection of 
Youtube Videos Created by the Beauty Vlogger Ini Vindy, where the study aims to 
describe the Surabaya dialect in a video collection made by a beauty vlogger named 
Ini Vindy. The objects used in this study are the words, phrases, and sentences in 
12 Ini Vindy's youtube videos. In collecting the data, the researcher recorded words, 
phrases, and clauses which mark Surabaya dialect which were then sorted according 
to the process of the change of the lingual unit and the function of the language. In 
addition, the researcher also confirmed the data obtained to the informants who 
were fluent in the Surabaya dialect. Meanwhile in analysing the data, the researcher 
used three techniques, namely semantic validity techniques, theory triangulation, 
and reliability techniques. The results of this study indicated that the Surabaya 
dialect could be seen through several aspects, namely phonology, morphology, and 
lexicon. In terms of phonology, Surabaya dialect was seen through monophthong 





suffix, prefix, and affix in the video. Lastly, there were several lexicons in the 
videos which were markers of the Surabaya dialect. 
 The third previous study is the research about Basa Walikan discussed by 
Setyanto (2016) with title Osob Ngalaman (Bahasa Slang Asal Malang) Sebagai 
Salah Satu I-Con Malang (Studi Struktur Osob Ngalaman, dalam Sosial Network). 
This study identified Basa Walikan’s structure that include the process of changing 
the formation of words, phrases, and grammatical structures that the member of 
‘OSOB NGALAMAN’ group on Facebook wrote. The object of this research was 
structure of sentence, phrase, and word. The results of this study indicated that there 
were five reversal processes in Basa Walikan written by group members, namely 
word reversal that was directly reversed all the letters, word reversal where part of 
the syllable was not reversed, words were reversed with affixes, word reversal in 
names of place and person, as well as the reversal process that was different from 
the whole previous process where only a few syllables were reversed with the 
location of the syllable that was in front to be located behind. 
 The last research is Yannuar's (2019) dissertation entitled Boso Walikan 
Malangan Structure and Development of a Javanese Reversed Language that 
discussed Basa Walikan which one of the objectives of the research was to identify 
the structure of Basa Walikan based on Malangan Javanese and Malangan 
Indonesian’s phonology. In the discussion about the reversal process of Basa 
Walikan, the researcher adopted Bagehmill’s (1989) types of reversal to analyse the 
data. The results of the identification showed that out of the 725 identified tokens, 





Segment Reversal, which was 95 percent. This process is a reversal process that 
allows the vowels and consonants of a word to be completely reversed (see 2.1.3). 
Meanwhile, the remaining 5 percent was found in the Transposition type which was 
the reversal process of moving the initial or last syllable or segment of a word to be 
the beginning or the end of the word, Sequence Exchange in which the switching 
of sequences of a word, and lastly Permutation type which was the reversal process 
of reordered segments unsystematically. 
This study examines the characteristics of Surabaya and Malang vernaculars 
as reflected in the lexicon on the COVID-19 information. The two previous studies 
on the Surabaya dialect assist researcher in analysing the characteristics of the 
dialect itself. Meanwhile, previous studies on the Basa Walikan enable researcher 
in analysing the characteristics of the Basa Walikan and how the process of word 







This chapter explains the research methodology which consists of research 
design, data source, data collection, and data analysis used in conducting this 
research. 
 
3.1. Research Design 
  Kazdin (1992, cited in Marczyk et al., 2005) state research design is a 
planning being used to answer the research questions. Based on that theory, this 
study uses a descriptive design with qualitative approach. Surakhmad (1994) 
explain descriptive method is a research methodology that uses searching, 
collecting, classifying, analysing the data and interpreting them then drawing the 
conclusion from the obtained data. Meanwhile, qualitative research according to 
Anggito & Setiawan (2018), is a research that does not use statistical techniques, 
but instead uses words in displaying research data.  
Descriptive qualitative method was chosen for this study in order to describe 
the finding qualitatively, in which in this study the researcher analysed and 
described the characteristics of the Surabaya and Malang vernaculars used in 
COVID-19 information. Also, the researcher analysed and described the functions 






3.2. Data Sources 
The source of the data in this study was information to spread efforts to 
handle COVID-19 in East Java, where the information in question in this case are 
in a form of a flyer and a billboard that circulating on social media and WhatsApp 
at the early of the pandemic, to which each information used vernacular of Surabaya 
and vernacular of Malang. Another data source used in this study was the recorded 
interviews with interviewees of each region. The criteria for selecting interviewees 
are:  
1. People who live in Surabaya or Malang for more than two years. 
2. Surabaya resident who understands and uses the Surabaya dialect. 
3. Malang resident who understands and uses Basa Walikan. 
 
3.3. Data Collection 
To answer the problems of the study, the researcher used some techniques 
in collecting the data, they were: 
1. The researcher identified the lexicon of Surabaya dialect by underlined 
them and saw whether the word was in the Suroboyoan dictionary and 
several articles discussing the Suroboyoan’s vocabulary. This data was 
used to analyse lexicon characteristics of Surabaya dialect on the billboard. 
2. The researcher identified lexicon of Basa Walikan by underlined them. 
This data was used to analyse language characteristics of Malang dialect 





3. The researcher underlined the transcript of the interviews. This data was 
used to analyse the function of vernacular languages in the information to 
society. 
 
3.4. Data Analysis 
After the data had been collected, the researcher then analysed the data. Data 
analysis according to Patton (1991) is a process of sorting data, which is then 
organized into a pattern of categories and basic units. Meanwhile, Sugiyono (2013) 
argues that data analysis is the process of searching and compiling data 
systematically, where the data is obtained from the results of data collection had 
done such as interviews, field notes, and documentation, by organizing it into 
categories, breaking it down into units, synthesizing, organize into patterns, choose 
what is important and what will be studied, and make conclusions so that they are 
easily understood by our own selves and others. Based on these explanations, data 
analysis is an important process in a research, where data are processed into a basic 
pattern, category, and description unit that aims to simplify the researcher in 
revealing the meaning and conclusion. 
In regard to the definition above, the researcher used several steps in 
analysing the data. In answering the first research question some steps carried out 
were as follow: 
1. Analysed and described how the lexicons on flyers using Surabaya dialect 





dialect based on the coarse root word which is classified as part of speech 
and the root word which is classified as dysphemism according to Allan & 
Burridge (1991).  
2. Analysed and described how the lexicons on flyers using Basa Walikan 
signifies the characteristics of Basa Walikan. The marker of Basa Walikan 
was based on lexicon that has undergone a reversal process using 
Yannuar's (2019) Total Segment Reversal.  
Meanwhile, in answering the second research question which was regarding 
the purpose of using the vernacular languages to society, the steps taken were: 
1. Used Alwi (2000) Function and Position Vernacular Language as the 
theoretical basis to analyze the function of vernaculars used in the 
information. 
2. Strengthened the analysis with the results of the transcribed interviews 
which had been underlined. The answer from the interviewees was divided 
into two types, the use of the Surabaya dialect and the use of the Basa 
Walikan. These answers explained how the functions of two vernacular 
languages, which each symbolize the characteristics of Surabaya and 






FINDING AND DISCUSSION 
  This chapter presents main findings and discussion of this study. The 
finding section is divided into two parts; lexicon characteristics of Surabaya dialect 
and Basa Walikan used in the COVID-19 information and the functions of those 
vernaculars to society. The discussion section provides the review of the findings 
and its relation to the theoretical framework and previous studies. 
 
4.1. Findings 
  The findings of this study contain two parts; the lexicon characteristics in 
the COVID-19 information and the function of the vernaculars used to society. 
Every section is divided into two sub-points to answer the research questions. The 
result explains the lexicon characteristics of Surabaya and Malang vernaculars 
contained in the information. 
  The first part of the finding which discuss about the lexicon characteristics 
in the COVID-19 information contains two sub-points, those are the lexicon 
characteristics of Surabaya dialect and the lexicon characteristics of Basa Walikan. 
The lexicon characteristics of each vernacular has been underlined and defined. 
Researcher uses eight types of parts of speech to identify the lexicons that are 
categorized as root words, Allan & Burridge (1991) to identify coarse words that 
can be categorized as dysphemism and various articles discussing the vocabulary 





Meanwhile, to identify lexicons that experience a reversal process in Basa 
Walikan, researcher uses Yannuar's (2019) research of the reversal process in Basa 
Walikan. These are used to get a detailed description of the lexicon characteristics 
of each vernacular. This first part is necessary to attain the first research objectives. 
  The second part of this study discuss about the function the vernaculars used 
to society. Researcher uses Alwi (2000) to answer the function of vernacular 
languages in COVID-19 information, which is then supported by the results of 
interviews. In this part, the researcher differentiates the function based on the 
vernaculars used, Surabaya dialect and Basa Walikan. This second part is 
necessary to attain the second research objectives. 
 
4.1.1. Lexicon Characteristics 
  The data has already been collected and underlined by the researcher. It 
shows that the characteristics of Surabaya and Malang dialects are signalled in the 
COVID-19 information through their lexicon. The data is presented in the following 
sub-point of findings. 
4.1.1.1. Lexicon Characteristics of Surabaya Dialect 
Surabaya dialect is a vernacular which is also used by the people of 
Surabaya, where the lexicons are mostly in Ngoko Javanese, so they seem rude. The 






Figure 4.1. Flyer Surabaya Dialect 
  Figure 4.1 is a COVID-19 information on a billboard that use the Surabaya 
dialect found on Twitter and WhatsApp. This information urges people to stay at 
home during the pandemic to break the COVID-19 transmission. Some of the coarse 
root words used in the flyer above exemplifies the lexicon characteristics of the 
Surabaya dialect. The coarse root words are as follows: 
 
Datum 1: 
 Kate lapo…. 
The underlined lexicon kate is the root word marker of Surabaya dialect. 
This lexicon is the vocabulary in Ngoko Javanese, the Javanese language that is 
usually used when talking to people of the same age or under. The word kate 





type of adverbs. This lexicon is a marker of the Surabaya dialect because this adverb 
is only found in this dialect. In other dialects in East Java, namely Osing, and 
standard Javanese, the adverbs for 'will' is arep. 
 
Datum 2: 
  …. Kluyuran ae rek…. 
The underlined lexicon rek stands for the word arek  ‘kid’. Surabaya dialect, 
apart from being known as Suroboyoan, is also known as Basa Arekan. Therefore, 
this lexicon rek is the root word that marked this dialect. This lexicon is a type of 




  …dipangan corona matek koen… 
 The underlined lexicon matek is a rudeness form of Bahasa Indonesia mati 
'dead'. The use of this coarse lexicon in the information is classified as dysphemism 
because of an attempt to replace a word that means less offensive with an offensive 
one. This is because the word matek is classified as a swear word or an impolite 
expression (Winiasih, 2010a). The replacement of the word which has a neutral 
meaning with an offensive meaning is intended to show dissatisfaction and offend 
people who still often leave the house despite the fact that there is no urgent need 
during the COVID-19 pandemic, thus obstructing efforts to break the transmission 







  ….matek koen…. 
  The lexicon koen 'you' is the root word of Surabaya dialect. This lexicon is 
Ngoko Javanese, so the use of this word is aimed at the interlocutor who is of equal 
age or below. This word is classified as a pronoun, where this pronoun is used as 
the second person. This coarse second person pronoun is a lexicon that marked 
Surabaya dialect, because this pronoun is only found in this dialect. In Basa 
Walikan, the pronoun used for the second person pronoun 'you' is umak which is 
the reversal of Bahasa Indonesia kamu, and the second person pronoun 'you' in 
Osing for interlocutors who are of the same age or below is (h)iro. Meanwhile, in 
the Javanese standard itself the second person pronoun 'you' which is intended when 
talking to people the same age or below is kowe and sampeyan. 
 
Datum 5: 
 Ndang moleh!!! 
The underlined lexicon moleh is a marker vocabulary of the Surabaya 
dialect. This Ngoko Javanese root word is classified as a verb because it has the 
meaning of going home. This word can also be found in Osing and the Ngoko of 
Standard Javanese. However, this word is written mulih in both languages, not 
moleh as in the Surabaya dialect. This is due to the locals have a tendency to 
pronounce the phoneme /i/ into /ɪ/ and /u/ as /o/ (Nurlaila, 2018), which resulted in 






4.1.1.2. Lexicon Characteristics of Basa Walikan 
  Basa Walikan is one of the language variants used by the people of Malang 
and is the most prominent marker for Malang ethnic. The following is an 
information that uses Basa Walikan to raise awareness about COVID-19 prevention 
at the beginning of the pandemic. 
 
Figure 4.2. Flyer Basa Walikan 
  Figure 4.2 is a COVID-19 flyer using Basa Walikan that the Departamental 
Police Malang posted on Instagram to order their citizens to remain at home before 
and during Eid Al-Fitr 2020. Indonesian people have a tradition of going home or 
returning to their hometowns just before the Eid Al-Fitr. However, due to the 
COVID-19 pandemic, people are encouraged to stay at home to prevent the 
transmission of this virus. Based on Yannuar (2019), the reversal process in Basa 





modifications due to reversals that are based on phonemic form. Basa Walikan used 
on the flyer is in the form of a vocabulary consisting of two syllables (bisyllabic) 
and three syllables (trisyllabic). Meanwhile, there are two reversal processes that 
occur in the vocabulary, namely Total Segment Reversal and Segment Exchange, 
which is a modification in Total Segment Reversal. The following is the processes 
reversal contained in the flyer. 
 
Datum 6: 
Oyoyir ndek hamur ae…. 
The underlined lexicon Oyoyir is the reverse word of Javanese Riyoyo ‘Eid 
Mubarak’. The process of reversal in this trisyllabic word is Total Reversal 
Segment, where all vowels and consonants of a word are completely reversed, as 
follows: 
R     I     Y     O     Y     O  → O     Y     O     Y     I     R 
C1   V2   C3    V4   C5    V6  V6    C5    V4   C3   V2   C1 
 
Datum 7: 
…ndek hamur ae, rek. 
The underlined bisyllabic word of Hamur is the reversal word of Indonesian 
Rumah 'House'. Similar to Oyoyir, the reversal process in this word is Total 
Segment Reversal, where the consonant H which is the final consonant in the word, 





all subsequent consonants and vowels. The following is a reversal process from the 
word Hamur. 
R     U     M     A     H → H    A    M     U     R 
C1   V2     C3    V4    C5  C5   V4   C3     V2   C1 
 
Datum 8: 
Kadit mudik dhisik,… 
The underlined lexicon Kadit is a reversal of Indonesian Tidak 'no'. The 
reversal process that occurs in this bisyllabic word is also a Total Segment Reversal, 
where all consonants and vowels are reversed as a whole. This can be seen in the T 
consonant which is the first consonant of a word, changing to the last consonant 
followed by vowel I and so on. The reversal process of Total Segment Reversal of 
this word can be seen below: 
T     I     D     A     K → K     A     D     I     T 




The underlined bisyllabic word of Ngalam is a reversal of the name of the city 
of Malang, the origin of Basa Walikan itself. Unlike the reversal process in the 
previous words, the reversal process in this word is Segment Exchange, where some 
vowels or consonants experiencing the complete reversal process will change 





reversal process. The consonants N will be placed after the G in the Total Segment 
Reversal. The N, on the other hand, stays before the G in the Segment Exchange, 
where this is the location of words that have not been reversed. The modification in 
this reversal process is due to the speaker reverses the word based on phonemic 
forms. Here is the reversal process of Segment Exchange of this word. 
M    A    L    A     N    G   → N    G    A    L    A    M 
C1     V2     C3   V4     C5     C6  C5     C5   V4   C3   V2   C1 
 
4.1.2. The Function of Vernacular Languages 
After conducting interviews with interviewees from each region and 
transcribed the results of the interview, there are plenty of functions for the 
vernacular languages in the COVID-19 information to society, where these 
functions fulfil several points of the function of the vernacular language in the first 
perspective, which is vernacular language as a means of communication, as 
proposed by Alwi (2000). The analysis in this section will be divided into two parts 
based on the language used on the flyers, namely Surabaya dialect and Basa 
Walikan. 
4.1.2.1. Surabaya Dialect 
The use of the Surabaya dialect on the COVID-19 billboard, which urges 
people to stay at home when the pandemic begins, serves three functions. The 
following points are the three functions. 





 The first function of the Surabaya dialect on this billboard is to show the 
pride of Surabaya. The pride referred to in this case is that Surabaya has a dialect 
that is a characteristic of the region itself. The researcher asks Evi, one of the people 
who was born and raised in Surabaya, about whether this function on the billboard 
has been communicated and the interviewee explains that the aim of showing 
Surabaya's pride through the dialect used on the flyer has the potential to be 
communicated. 
 
Bisa jadi, sih, dari kata rek tadi mungkin itu bisa menunjukkan kalau 
Surabaya dikenal dengan ungkapan “arek-arek Suroboyo”, jadi dari rek itu 
berasal dari Surabaya dan menjadi kebanggaan Surabaya. Karena 
mungkin di daerah Jawa Timur yang lain sebutannya bukan “arek-arek”, 
mungkin sebutan yang lain. Menurut saya kebanggaannya ada di situ, sih. 
It could be. From the word rek, maybe it could show that Surabaya is known 
with the expression arek-arek Suroboyo ‘Surabayan kids’, thus the word rek 
that comes from Surabaya and become the pride of Surabaya. Because 
maybe in other areas of East Java, the term is not arek-arek, but other terms. 
I think that is the pride shown, though. 
 
According to the interview with Evi, a Surabaya native, the function of the 
Surabaya dialect on the billboard in order to express the pride towards the regional 
dialect itself may have been conveyed. According to her, the pride in the dialect 





and is already attached as the nickname of Anak Surabaya, because there is a 
possibility of having a different pronoun for the word arek 'kid' in other areas of 
East Java, so that this word, which is a marker to show pride in the Surabaya dialect. 
 
2. Showing Surabaya’s Identity 
The use of the Surabaya dialect on the COVID-19 billboard aims to show 
the identity of Surabaya. Although the Surabaya dialect is best known for its swear 
word jancuk, the identity of Surabaya can be emitted through this characteristic that 
seems harsh. Evi's comment, which describes that Surabaya's identity on the 
billboard can be seen through its dialect characteristics, backs this up. 
 
…dari kalimat yang ada di papan reklame ini bisa menunjukkan 
Surabayanya gitu, seperti kata-kata kasarnya, kan orang-orang Surabaya 
ini terkenal kasar kalau ngomong. Lalu seperti yang tadi saya sebutkan kata 
rek bisa menunjukkan kalau kata arek ini ditujukan untuk orang-orang 
Surabaya. 
…from the sentence on this billboard it can show the characteristics of 
Surabaya dialect, such as through the coarse words, also the people of 
Surabaya are known to be rude when they speak. Then as I mentioned earlier 







Surabaya's identity on the billboard, according to the interviewee, is emitted 
through its harsh lexicons, which represent the characteristics of Surabaya civilians, 
as well as the word rek, which has become a signature of the identity for Surabaya 
locals. Furthermore, the interviewee explains that the billboard contains a lexicon 
that denotes this characteristic. 
 
Yang matek koen, dari kata koen itu penggunaannya sangat informal dan 
jika ditujukan saat berbicara dengan orang-orang dewasa itu sangatlah 
kasar, seperti itulah kekasarannya. 
For the matek koen, the lexicon koen is used during informal conversation 
and if it is addressed when talking to adults, it is very rude. That is the 
rudeness word. 
 
Based on Evi's response about the lexicon which marks the characteristics 
of the Surabaya dialect, she explains that the word koen on the billboard is a marker 
of this coarse characteristic so that it shows Surabaya's identity. According to her, 
since the word is informal, it can only be used when conversing with someone of 
the same age or younger, thus this pronoun cannot be addressed to older 
interlocutors because of its informal type. Furthermore, the function of presenting 
Surabaya's identity indicates that Surabaya is also trying to stop the spread of 






Iya, informasi ini juga menunjukkan kalau Surabaya waspada terhadap 
COVID-19. 
Yes, this information also shows that Surabaya is alert to COVID-19. 
 
The researcher concludes from the interviewee’s answers that the use of the 
Surabaya dialect on the COVID-19 billboard serves two functions to society, the 
first function is to demonstrate Surabaya's own identity, where it is represented 
through coarse lexicon such as koen, a vocabulary used in informal conversation, 
and the word rek, a label for civilians in Surabaya. The second function is the use 
of the Surabaya dialect on this billboard not only to show Surabaya's identity, but 
with a broader function, that is to show that Surabaya is aware of the pandemic and 
is actively working to prevent COVID-19 from spreading in Surabaya. 
 
3. As a means of Communication with Locals 
The final function of using Surabaya dialect on the COVID-19 billboard 
instead of the lingua franca, Bahasa Indonesia, is to communicate the message "Stay 
at Home" to the local community. The function of the Surabaya dialect used on the 
billboard, according to the interviewee, Evi, is to interact with the local community. 
 
Iya, untuk ke masyarakat Surabaya pasti sebagai alat komunikasi… 






The choice of regional dialect to be used as a means of communication with 
the local community through this billboard is because by using the Surabaya dialect 
which seems harsh, the message on the billboard is more conveyed to the people of 
Surabaya. The interviewee also gives a statement that the communication on the 
billboard is more conveyed to the people of Surabaya. 
…sedangkan yang bahasa daerah lebih tersampaikan ke masyarakat 
Surabaya yang asli… karena, kan, itu pakai bahasa daerah, ya, sehingga 
masyarakat Surabaya pasti lebih paham artinya sehingga seruannya lebih 
tersampaikan dan lebih mengena. Apalagi kata-kata yang ada di papan 
reklame itu lebih seperti perintah, ya, sehingga lebih mengena ke 
masyarakatnya. 
…while the vernacular language is more conveyed to the native Surabaya 
community…because it uses their vernacular, so the locals definitely more 
understand the meaning and the calls are more conveyed and more 
engaging. Moreover, the words on the billboard are more like orders, so it 
affects more to the people. 
 
The interviewee's opinion above explains that the communication on the 
billboard with the Surabaya dialect is more conveyed to the local community 
because the community is more familiar with the language itself and is more 
engaging. From this interview, the researcher concludes that the function of 
Surabaya dialect on the billboard is to communicate the calls contained in it, 





as a command. As a result, compared to using Bahasa Indonesia, the billboard with 
Surabaya dialect is more embracing to the people who see them. 
 
4.1.2.2. Basa Walikan 
The use of Basa Walikan on the COVID-19 flyer which contains an appeal 
to stay at home before and during Eid Al-Fitr serves more functions than Basa 
Walikan. Those four functions are as follows. 
1. Expressing Pride toward Malang Culture 
The first function of Basa Walikan used on the COVID-19 flyer is to 
indicate Departamental Police Malang’s pride in Malang culture. In an interview 
conducted by the researcher with Diaz, a person who was born and raised in 
Malang, to see whether the interviewee can see this function, the interviewee 
explained that he can see this. 
 
Saya setuju karena Basa Walikan itu sudah dikenal di masyarakat Malang, 
umumnya, sehingga itu juga merupakan suatu kebudayaan kebanggaan 
Malang…. Kebanggaannya itu seperti bahasanya yang sudah menjadi asli 
Malang. Seperti dialek-dialek yang lain, misalkan orang Timur yang ada 
ucapan khusus seperti “Beta” atau apa, Malang sendiri ini memiliki Basa 
Walikan itu, yang bisa membanggakan kebudayaan daerah Malang. 
I agree because Basa Walikan is well known to the general people of 
Malang, so it is also a culture that Malang is proud of.... The pride is like it 





Indonesian people who have a special word like the pronoun "Beta" or 
something, Malang itself has the Basa Walikan, which can be the pride of 
the local culture of Malang…  
 
  According to the interview, the researcher concludes that Basa Walikan is a 
vernacular that is already recognized as a part of Malang's culture, similar to other 
dialects of Indonesian Eastern civilians who have their own special words that 
signify their culture, such as “Beta” and similar terms. Therefore, by using the Basa 
Walikan on the COVID-19 flyer posted on Instagram, the police try to show their 
pride toward their vernacular language which is the culture of the Malang. 
 
2. Showing Identity of Malang 
  The second function of using Basa Walikan on this COVID-19 flyer is to 
show the identity of the Malang area. This is strengthened by the results of 
interviews with the interviewee to ask whether the function of this has been realized 
in the community. The purpose of using Basa Walikan on flyers to reveal Malang's 
own identity had realized, according to the interviewee. 
 
Menurut saya setuju karena Basa Walikan itu sudah identic dengan bahasa 
Malang, misalkan orang-orang itu bilang seperti kadit yang sudah tertera 
di flyernya atau oyoyir, itu juga Basa Walikan, jadinya itu sudah 





I agree because Basa Walikan is identical with the language of Malang. For 
example, people say like kadit that has been written on the flyer or oyoyir, 
it is also Basa Walikan, so it shows the identity of Malang. 
 
  The transcript of interview above discusses that Basa Walikan, which was 
on the COVID-19 flyer posted on Instagram by the Departamental Police Malang, 
also aims to show Malang's identity through some of the Walikan’s vocabulary 
found on flyers such as kadit and oyoyir. What is more, the interviewee also 
explains that through this goal it could show that Malang was participating in 
preventing the spread of the COVID-19. 
 
…menurut saya itu sudah menunjukkan ya dari bahasanya saja, Basa 
Walikan, itu sudah bisa menunjukkan identitas Malang, jadi bisa 
menunjukkan, lah, kalau daerah Malang itu turut berpartsipasi dalam 
pencegahan COVID-19. 
... as I see it, it is already shown from the language alone. Basa Walikan 
shows Malang's identity, so it also can show, well, that Malang participates 
in the prevention of COVID-19. 
 
The researcher concludes from the interviewee's response that the use of 
Basa Walikan on the COVID-19 flyer is to indicate identity and also to show that 






3. As a Means of Communication 
  The third function of Basa Walikan on the COVID-19 flyer to society is to 
communicate the call to the public to stay at home during the pandemic. This is also 
reinforced by the opinion of the interviewee who agreed that this function has been 
conveyed in the community. 
 
…flyer itu kan tujuannya memberikan informasi, jadi ini termasuk sarana 
komunikasi dengan masyarakatnya, seperti itu. 
…well, the purpose of this flyer is to give the information, hence this includes 
as a means of communication to the community. 
 
  According to the interview with the interviewee above, Basa Walikan used 
on the Departamental Police Malang flyer works as a means of communication to 
the society. Furthermore, the interviewee also said the communication was not only 
directed at the locals, but that it was also directed at a larger audience. 
 
….ini kan ada di Instagramnya Polres Malang official, jadi yang bisa melihat 
itu selain masyarakat Malang ya, yang followed IGnya Polres Malang Official, 
yang juga mengikuti akun Facebooknya Polisi Malang…. 
…this flyer was posted on the PolresMalangOfficial, the official Instagram of 
Departamental Police Malang, so those who can see it are, other than the people 
of Malang, those who followed the Instagram, those who also followed the 






  The researcher concludes of the interviewee's explanation that according to 
him, the communication on the flyer is not only aimed at Malang natives, but also 
at people who live outside Malang and follow Instagram accounts and other 
Departamental Police Malang social media accounts. This is because by posting the 
flyer on social media, the reach of communication will be wider, not limited to the 
local community in the area itself. 
 
4. As a Means of Supporting Regional Culture 
  The final function of Basa Walikan used on the COVID-19 flyer to society 
is to display and strengthen the culture of the Malang. In terms of presenting culture, 
the Basa Walikan used on the flyer shows that Malang has a very unique culture. 
This is supported by the interviewee's explanation which states that Basa Walikan 
on the flyer can be a supporting means of presenting Malang culture. 
 
……flyer Basa Walikan ini digunakan sebagai sarana pendukung untuk 
menampilkan kebudayaan daerah. Karena kebudayaan Malang sendiri, Basa 
Walikan, kan, termasuk kebudayaan Malang. Jadinya flyer ini sudah 
menunjukkan sarana pendukung untuk menampilkan kebudayaan Malang. 
……This Basa Walikan flyer is used as a means of support for presenting 
regional culture. Because Basa Walikan itself is included as the culture of 







  The conversation above reveals that the Basa Walikan on the flyer is a good 
enough means of presenting Malang culture because the language itself has become 
part of a culture that defines and is the pride of Malang. Meanwhile, in terms of 
strengthening, as said by the interviewee during an interview with the researcher, it 
is strengthening its use so that the natives do not forget the language. 
 
…karena selain menampilkan kebudayaan Malang, Basa Walikan yang 
dipakai di flyer ini juga mendukung untuk memperkuat penggunaan Basa 
Walikan karena, ya, kita tahulah sendiri masyarakatnya sudah identic dengan 
Basa Walikan. Sehingga menurut saya itu bisa sebagai sarana pendukung 
untuk memperkuat penggunaan Basa Walikan…... Menurut saya, polisi itu 
menyampaikan Basa Walikan pada flyer itu gunanya juga untuk melestarikan 
Basa Walikan kepada masyarakat agar tidak lupa Basa Walikan itu. 
…because aside from presenting the culture of Malang, Basa Walikan used on 
this flyer also supports to strengthen the use of Basa Walikan, because, well, 
we know that we are identical with it. So, in my opinion it can be a supporting 
means to strengthen the use of Basa Walikan…… I assume that the police used 
Basa Walikan on the flyer was also useful for preserving Basa Walikan to the 
public so they do not forget the language.  
 
  Based on the interviewee's response above, the researcher concludes that the 





Malang culture, but also in preserving the usage of Basa Walikan so that the 




The findings of this study shows that the lexicon in the two COVID-19 flyers 
has characteristics that differentiate each vernacular, namely Surabaya dialect and 
Basa Walikan dialect. The characteristics of the Surabaya dialect are signified on 
the COVID-19 flyer that uses the Surabaya dialect through five root words, as in 
the findings of Nurlaila (2018) who revealed a root word that characterizes this 
dialect. Nevertheless, the lexicon data that marks the Surabaya dialect in her 
research is only one lexicon, which is compared to Standard Javanese to see how 
the lexicon might be a marker in this dialect. In this study, on the other hand, some 
lexicons are compared not only to Standard Javanese, but also to other East 
Javanese dialects, such as Osing. 
Those five root words are; (1) kate which in Standard Javanese and Osing is 
arep; (2) rek; (3) matek; (4) koen which in Standar Javanese is kowe/sampeyan 
while in Osing is (h)iro; and (5) moleh which in Standard Javanese and Osing is 
mulih. As for its characteristics so that those root words can be a marker for 
Surabaya dialect are vocabularies in Ngoko Javanese or the Javanese language that 
is typically used to communicate with interlocutors of the same age or younger. 
Those Ngoko Javanese vocabularies can be seen in four lexicons, namely kate, 





Surabaya society’s egalitarian and straightforward culture as well as the impression 
of a harsh dialect, where this harshness is seen in the use of dysphemism matek, 
which is a swear word instead of using mati or sedha neutral expressions 
(vocabulary in polite Javanese and is preferred to be used by the older Surabaya 
community (Krauße, 2018)). This has been discussed in Winiasih's (2010) research 
as well which states that the word matek is a form of dysphemism. However, the 
researcher only mentions its neutral expression, instead of explaining why the 
expression is included as dysphemism. However, in the lexicon moleh, aside from 
that the root word is Ngoko Javanese, the characteristics of Surabaya dialect also 
reflected in the tendency of the locals to pronounce the phoneme /i/ as /ɪ/ and 
phoneme /u/ as /o/ that resulted to its writing, as mentioned in Nurlaila's (2018) 
research. Apart from the four root words in Ngoko Javanese, the egalitarian 
impression of the people of Surabaya is also emitted through the use of the word 
rek 'kid', although there is a possibility that the person reading this flyer is older 
than the creator. 
 Meanwhile, the characteristics of Malang dialect is expressed through how 
the people of Malang reverse their vocabulary to become known as Basa Walikan, 
which is a unique culture from Malang. Although Malang also has vocabularies in 
Surabaya dialect, but the most prominent identity of Malang itself is Basa Walikan 
which is a slang language since it is only used by the community itself, as claimed 
by Setyanto's (2016) claim in their research. The results of the reversal process in 
Basa Walikan in this study support Yannuar's (2019) research of reversal process, 





Police Malang shows that the reversal in this lexicons undergoes a Total Segment 
Reversal process, in which the vowels and consonants are entirely reversed, as 
shown in the words oyoyir, hamur, and kadit. However, there is also a lexicon in 
the Total Segment Reversal that has been modified, namely ngalam. This is likely 
because the speaker reverses the word based on its phonemic forms which make the 
pronunciation easier than if it were reversed based on phonetic realization. 
The use of vernaculars on the COVID-19 flyer have several functions to 
society where these functions fulfil some points of Alwi’s (2000) first perspective 
on vernacular language. The first function is to show pride in their vernaculars, 
where the language used on the flyer is a part of the culture of each region as in the 
first function of vernacular language, which is to serve as a symbol of a region’s 
pride. Both regions are attempting to express pride in their respective vernaculars 
by using vernacular languages on COVID-19 flyers. The second function of 
vernaculars used on the flyers is to show the identity of each region, which fulfils 
the second point of vernacular language or vernacular as a symbol of regional 
identity. Apart from traditional houses, regional arts such as dances and traditional 
clothes, vernacular languages can also reveal the identity of a region itself. 
Therefore, with the use of vernacular languages on flyers, the two regions try to 
show their identity. However, this function is not only to show each region’s 
identity but also to show everyone who sees the flyers that the two regions are aware 






The third function of vernaculars used on the flyers to society is for 
communication with the community. Flyer, which is one of the media used to call 
for efforts to reduce the rapid transmission of the coronavirus, has properties that 
allow broader communication, allowing the message on the flyer to reach a wider 
audience. Furthermore, using vernacular languages as a means of communication 
with the community provides a variety of communication approaches, enabling 
more impactful communication. However, there is a difference in the addressed 
audience for the communication. Based on the results of the interview, 
communication on the flyer using the Surabaya dialect is only intended for local 
people who see the flyer, while communication on the flyer using Basa Walikan is 
intended for anyone who sees the post. Lastly, the fourth function of the vernacular 
language in the Function and Position proposed by Alwi (2000), it states that 
vernacular language has a function as a means of supporting regional culture. This 
function is contained only in the Basa Walikan flyer. The supporting facilities, in 
this case, have two purposes, namely to show the culture of Malang, where Basa 
Walikan has become the identity and pride of Malang itself. The second purpose is 
to strengthen and preserve the use of Basa Walikan. Many language speakers today 
are reluctant to use their own vernaculars and tend to use Bahasa Indonesia in their 
daily activities. In fact, many young people today are more likely to mix Bahasa 
Indonesian with foreign languages such as English or Korean in their conversations. 
If this continues, it is no longer impossible if the local language, in this case Basa 





19 flyer can be a means to strengthen the use of vernacular so that people will not 
forget the Basa Walikan which has become the identity of Malang. 
In the discussion above regarding the function of the use of vernacular 
languages, it can be noticed that the two vernaculars on the flyers have similarities 
and a difference function. The functions of these two vernaculars are similar in that 
they both expressing pride, showing region’s symbol, and serve as a means of 
communication. With the similarities in the functions shared by the two languages, 
it indicates that the vernacular language functions for both regions to show that they 
both play a role in preventing COVID-19 in their respective regions by advocating 
a message that is more embracing the community to “Stay at Home” during the 
pandemic. Meanwhile, the distinction between the functions of two vernaculars on 
the flyers is noticed in the fourth function. This is because the Surabaya dialect used 
on the COVID-19 flyer still incapable to be means of showing Surabaya culture and 
preserving the use of its dialect as in the fourth purpose. Although the lexicons of 
Surabaya dialect in this COVID-19 flyer can reflect the Surabayan’s egalitarian and 
straightforward culture and the impression of a coarse dialect, the swear word 
jancuk is the dialect's most noticeable identity. So, without this swear word, the 
goal of expressing Surabaya culture is still unattainable. Likewise with the aim of 
maintaining the usage of the Surabaya dialect, since this dialect is still frequently 
used in daily conversation by the locals, thus this goal is not visible in the 
community. 
Furthermore, the explanation above about the function of employing 





limited to certain functions or informal contexts such as talking to family or 
someone from the same community, but rather is much broader. This is visible in 
the vernacular language used on billboards and flyers to convey information about 
socialization to prevent the spread of COVID-19 in their respective areas, which 
targeted audiences of various ages and groups as well as the general public. As a 
result, the use of vernacular language for a broader purpose implies that it is highly 







CONCLUSION AND SUGGESTION 
  This chapter presents two parts, those are conclusion and suggestion. The 
conclusion summarizes the analysis of the study based on the findings and 
discussion. Meanwhile, the suggestion part discusses the recommendation for 
further researcher who is interested in this kind of research. 
 
5.1. Conclusion 
This study discusses the characteristics of Surabaya and Malang vernaculars 
through the its lexicon used in the COVID-19 information and the functions of the 
used vernaculars in the information to society. The objects used in this study are a 
COVID-19 billboard and flyer shared on social media at the early of the pandemic. 
To analyse the data, the researcher uses various articles discussing Surabaya dialect 
and dysphemism by Allan & Burridge (1991) for the Surabaya lexicon, the reversal 
process in Basa Walikan of Yannuar (2019) for the Malang lexicon, and Function 
and Position of Vernacular Language by Alwi (2000) to see the function of 
vernacular languages on the two flyers to society. 
The results of this descriptive study with a qualitative approach indicate that 
characteristics of Surabaya dialect is reflected though the five lexicons contained in 
the flyer, those are kate, rek, koen, dysphemism matek, and moleh in which the 





the impression of a harsh dialect, and the local’s tendency in articulating some 
phonemes. Yet, the characteristics of Malang’s dialect are reflected in the way 
locals reverse vocabulary in their slang language, called Basa Walikan, which are 
used on the flyer where lexicons oyoyir, hamur, and kadit undergo a Total Segment 
Reversal process or the process of reversing all vowels and consonants of a word. 
However, the lexicon ngalam undergoes a Segment Exchange reversal process 
which is a modification of the Total Segment Reversal process to make the speaker 
pronounce the reversal word easily. 
There are four functions of the used dialects on the flyer to inform the public 
about the pandemic caused by this coronavirus with the three goals being the same 
goal in both vernaculars, while the others are only visible in one region’s 
vernacular. Those functions are (1) the two regions express their pride in their 
vernacular languages, which are a part of each region’s culture; (2) the two regions 
show their identity to viewers, as well as their participation in COVID-19 
prevention in Indonesia; (3) vernacular languages are used as a means of 
communication to the community, with the communication on the flyers directed 
to a local community in Surabaya flyer and all individuals who notice the post in 
Basa Walikan flyer; and (4) vernacular language as a means of supporting the 
culture of the region, where this goal is only seen in the Basa Walikan flyer. There 
are two things in terms of supporting in this goal: Basa Walikan as a supporting 
device for displaying Malang regional culture and as a supporting device for 







  The results of this study are limited to only one source for each region. 
Unfortunately, the researcher has difficulty in obtaining other COVID-19 sources 
that use the Surabaya dialect, and as a result, the billboard figure is used as a data 
source. Furthermore, by having a single data source for each dialect, resulting the 
lexicon used as data for this study to be less varied. It is hoped that further 
researchers who are interested in researching the vernaculars characteristics based 
on the lexicon contained, will be able to use more than one sources for each 
vernacular as an object to obtain more diverse lexicon to see its characteristics.  
Further to that, as the number of respondents in this study is limited to only 
one person per region, it is hoped that future researchers will be able to conduct 
more in-depth interviews with a larger number of respondents to see if the function 
of vernacular languages in the information is realized in the wider population. The 
researcher also hopes that further researchers may connect the function with public 
opinion on the usage of vernacular languages to enrich the research in this field. 
  By conducting this research, the researcher wants to provide insights to 
further researchers who are interested in Sociolinguistics research, especially 
regarding Surabaya and Malang vernaculars. Also, it is hoped that general readers 
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Appendix 1. Transcribed Interview of Surabaya’s Interviewee 
Hari/Tanggal   : Sabtu, 8 Mei 2021 
Waktu   : 20.15 WIB 
Nama Narasumber : Evi 
Kategori Narasumber : Masyarakat Surabaya 
 
Keterangan 
P : Pewawancara   N : Narasumber 
 
P : Malam, Evi. 
N : Iya. 
P : Jadi, seperti yang aku jelaskan sebelumnya, kan, saat ini aku sedang skripsian,  
      nah terus mebutuhkan narasumber buat mengambil data. Nah, kebetulan kamu  
      kan asli dari Surabaya ya? 
N : Iya. 
P : Nah, jadi kamu memenuhi kriteria dari orang asli Surabaya. Dari kriteria itu  
      gunanya buat mengambil data untuk skripsi ini. Sebelum masuk ke pertanyaan  
      utama, mau tanya, kamu itu dari kecil itu sudah di Surabaya? Memang dari lahir  
      itu sudah di Surabaya atau pernah di mana dulu gitu baru pindah ke Surabaya? 
N : Dari lahir di Surabaya, nggak pernah pindah-pindah. 
P : Domisili di Surabayanya dimana? 
N : Dari lahir di Surabaya Timur, daerah ITS. 
P : Oke. Berarti sehari-hari pakai Bahasa Suroboyoan ya? 





P : Oke, sebentar ya, aku mau tunjukin suatu gambar supaya gampang buat jawab  
       pertanyaannya. Apakah sudah masuk? 
N : Sudah. 
P : Kelihatan kan gambarnya? Tulisannya juga? 
N : Iya. 
P : Oke. Jadi ini adalah papan reklame yang akan digunakan untuk anda menjawab  
     pertanyaan yang akan saya ajukan nantinya. Itu ada di salah  
     satu jalan yang dekat Tunjungan, di Basuki Rahmat. Lalu gambar ini viral di  
     sosial media di awal-awal pandemi. Sewaktu PSBB masih ketat-ketatnya, bisa  
     bayangkan nggak? 
N : Iya, iya. 
P : Beda kan sama sekarang, kalau dulu itu orang-orang masih was-was banget— 
N : Waspada. 
P : Iya, benar. Terus kalau aku nggak bilang kalau flyer ini ada di jalan Basuki  
      Rahmat, kamu tahu nggak kalau ini adalah papan reklame yang ada di 
Surabaya? 
N : Nggak, sih. Mungkin aku mikirnya ini ada di daerah Jawa Timur, gitu. 
P : Kenapa? 
N : Karena aku kan hanya melihat sekilas gitu, ya, jadi menurutku ini masih bahasa  
      yang dipakai orang-orang Jawa Timur seperti biasanya, gitu. 
P : Kalau bahasa yang Surabayaan itu seperti gimana? 
N : Menurut saya lebih kasar— 





N : Kalau dari flyer yang saya baca ini belum terlalu menunjukkan Surabayaan.  
      Tapi kalau dibaca oleh orang daerah lain, pasti mereka tahu kalau itu dari  
      Surabaya. Apalagi dengan kalimat terakhirnya “koen ndang moleh” itu seperti  
      perintah yang kasar, jadi dari situ menunjukkan Surabayanya. Atau dari yang  
      “rek” itu juga bisa karena lagu Surabaya itu, sehingga bisa menunjukkan  
      Surabayaan. 
P : Oke, berarti kalau dari perspektifnya orang Surabaya, papan reklame ini  
       memang belum terlalu kasar ya bahasanya, sehingga masih terasa seperti  
       bahasa Jawa Timuran biasa. Tapi jika orang luar Surabaya yang melihat mereka  
       mengira ini dari Surabaya karena ada “matek koen” atau “rek” yang kasar? 
N : Iya, iya. Itu kasar, sih. Mungkin agak kasar bagi orang luar. 
P : Lalu ada kata “rek” karena ada lagu “rek ayo rek”, jadi mengacu ke arek-arek  
      Suroboyo? 
N : Iya. 
P : Kamu setuju nggak kalau tujuan dipakainya bahasa Suroboyoan ini di papan  
      reklame itu untuk menunjukkan kebanggaan kebudayaan daerah kepada  
      masyarakat yang melihat gambar ini? 
N : Bisa jadi, sih, dari kata “rek” tadi mungkin itu bisa menunjukkan kalau Surabaya  
      dikenal dengan ungkapan “arek-arek Suroboyo”, jadi dari “rek” itu berasal dari  
      Surabaya dan menjadi kebanggaan Surabaya. Karena mungkin di daerah Jawa  
      Timur yang lain sebutannya bukan “arek-arek”, mungkin sebutan yang lain.  
      Menurut saya kebanggaannya ada di situ, sih. 
P : Jadi memang ada kosakata yang bisa benar-benar dibanggakan? 
N : Iya. 
P : Lalu kamu setuju nggak dengan tujuan digunakannya bahasa daerah itu untuk  





      Jadi seperti yang saya jelaskan sebelumnya kalau spanduk ini difoto oleh  
      seseorang, lalu di share ke sosial media dan menjadi viral, seperti di Facebook,  
      malah pernah masuk di base Twitter Suroboyofess. Dari situ menurutmu bisa  
      tidak bahasa daerah yang digunakan di papan reklame ini bertujuan untuk  
      menunjukkan identitasnya Surabaya? 
N : Bisa, sih. Dari kalimat yang ada di papan reklame ini bisa menunjukkan 
Surabayanya  
       gitu, seperti kata-kata kasarnya, kan orang-orang Surabaya ini terkenal kasar  
       kalau ngomong. Lalu seperti yang tadi saya sebutkan kata “rek” bisa  
       menunjukkan kalau kata “arek” ini ditujukan untuk orang-orang Surabaya. 
P : Menurutmu kata kasar yang ada di papan reklame itu yang seperti apa? 
N : Yang “matek koen”, dari kata “koen” itu penggunaannya sangat informal dan  
       jika ditujukan saat berbicara dengan orang-orang dewasa itu sangatlah kasar,  
       seperti itulah kekasarannya. 
P : Di daerahmu dan orang-orang sekitarmu ada tidak pengetahuan seperti kosakata  
      yang termasuk kasar karena digunakan kepada hewan dan jika digunakan  
      kepada manusia maka bersifat sangat kasar, seperti kata “badhok”. Jika kamu  
      mengucapkan kata ini ke manusia, orang tua yang mendengar pasti mereka akan  
      marah, “mbadhok-mbadhok, dikira hewan.” Pasti ada yang seperti itu. Kalau  
      disekitarmu seperti itu juga nggak? 
N : Iya, benar dan tidak umum kalau ngomong “mbadhok” karena kasar pol. 
P : Ya. Nah, menurutmu untuk kata “matek” yang ada di papan reklame ini juga 
bersifat  
       seperti itu tidak? 
N : Kalau kata-kata “matek”nya? Kalau kata itu tidak karena di lingkungan sendiri  
      sudah biasa ngomong seperti itu. Kalau kata-kata “kon” itu baru kasar dan tidak  





P : Berarti walaupun saat bicara dengan orang dewasa seperti “ini lho tetangga ada  
      yang matek” itu masih biasa? 
N : Iya, masih biasa. 
P : Tapi kalau bicara “kon” ke Ibumu kasar sekali ya? 
N : Nah, iya, benar. 
P : Selanjutnya, tadi kamu bilang, kan, kalau kata-kata yang ada di papan reklame 
ini bisa  
      menunjukkan identitas Suroboyoan. Nah melalui penunjukan identitas tersebut  
      menurutmu bisa juga tidak menunjukkan kalau Surabaya berpartisipasi dalam  
      menangani COVID-19, terutama di saat awal-awal pandemi kemarin? 
N : Untuk masyarakat Surabaya? 
P : Untuk orang yang melihat gambar ini, karena gambar in ikan viral, tuh, di sosial  
      media. 
N : Iya, papan reklame ini juga menunjukkan kalau Surabaya waspada terhadap 
COVID-19. 
P : Kamu setuju nggak kalau tujuan dari dipakainya bahasa Suroboyoan di papan 
reklame itu  
      sebagai alat komunikasi ke masyarakat daerah dan juga masyarakat luar daerah  
      yang melihat gambar ini? 
N : Iya, untuk ke masyarakat Surabaya pasti sebagai alat komunikasi tapi untuk  
       masyarakat di luar Surabaya, terutama di luar Jawa Timur, bahasa daerah di  
       papan reklame masih susah dipahami karena bahasanya berbeda sekali. 
Sehingga untuk  
       alat komunikasi ke masyarakat di luar masih susah. Mungkin jika  
       menggunakan bahasa Indonesia, komunikasi lebih tercapai, tapi jika bahasa  





P : Berarti sebagai bahasa daerah di papan reklame sebagai alat komunikasi hanya 
sebatas ke  
      komunitas lokal, sedangkan untuk ke masyarakat luar daerah lebih bersifat  
      untuk menunjukkan identitas? 
N : Iya, benar, lebih ke identitas. 
P : Menurutmu, masyarakat Surabaya apa saja yang ditujukan untuk komunikasi  
      ini? Mungkin masyarakat desa atau kota, atau anak kecil atau yang sudah  
      dewasa, atau masyarakat berdasarkan gender? 
N : Mungkin lebih ke masyarakat remaja ke atas, seperti orang dewasa, ya. Karena  
      orang-orang yang lebih sering keluar atau istilahnya lebih ngeyel adalah  
      masyarakat remaja hingga dewasa seperti yang berada di umur 20. Menurut  
      saya komunikasinya lebih ditujukan kepada mereka. Untuk anak kecil mungkin  
      tidak terlalu tertuju. 
P : Kalau berdasarkan tempat tinggalnya bagaimana? 
N : Semua, sih, tertuju untuk semua kalangan yang tinggal di daerah Surabaya mana  
      saja. 
P : Pokoknya mereka yang melewati dan melihat spanduk ini? 
N : Iya. 
P : Selanjutnya, kamu setuju nggak dengan memakai bahasa daerah seruannya lebih  
     tersampaikan dan merangkul dibandingkan dengan memakai bahasa Indonesia?  
     Ini salah satu papan reklame yang di posting di Instagram story banggasurabaya, 
akun  
     yang dikelola oleh Humas Surabaya. Kedua papan reklame, baik yang berada di 
jalan  
     Basuki Rahmat dan yang diposting di Instagram story banggasurabaya, sama- 





     spanduk yang ada di jalan Basuki Rahmat yang memakai bahasa daerah tersebut  
     seruannya lebih tersampaikan dan merangkul tidak kepada masyarakat  
     dibandingkan dengan papan reklame yang memakai bahasa Indonesia ini? 
N : Lebih tersampaikan yang Bahasa Indonesia karena bahasa kesatuan kita, kan,  
       bahasa Indonesia dan tidak semua orang di Surabaya bisa bahasa jawa, jadi  
       lebih tersampaikan yang memekai bahasa Indonesia. Sedangkan yang bahasa  
       daerah lebih tersampaikan ke masyarakat Surabaya yang asli. 
P : Jadi kalau masyarakat general, papan reklame yang memakai bahasa Indonesia  
      lebih tersampaikan sedangkan papan reklame bahasa daerah lebih tersampaikan  
      ke masyarakat Surabaya saja? 
N : Iya, lebih tersampaikan ke orang Surabayanya. 
P : Menurutmu kenapa kok yang bahasa daerah lebih tersampaikan ke masyarakat  
      Surabayanya saja? 
N : Karena, kan, itu pakai bahasa daerah, ya, sehingga masyarakat Surabaya pasti  
       lebih paham artinya sehingga seruannya lebih tersampaikan dan lebih ngena.  
       Apalagi kata-kata yang ada di papan reklame itu lebih seperti perintah, ya,  
       sehingga lebih ngena ke masyarakatnya. 
P : Ngenanya itu apakah seperti dimarahin? 
N : Iya. 
P : Oke. Menurutmu kamu setuju nggak kalau tujuan digunakannya bahasa daerah  
      di papan reklame itu untuk sarana pendukung dalam menampilkan  
      kebudayaannya Surabaya? Tadi kan kamu bilang kalau Surabaya itu terkenal  
      dengan sifatnya yang kasar, menurutmu dari bahasa daerah yang ada di papan  
      reklame itu mendukung nggak untuk menampilkan kebudayaannya Surabaya  





N : Menurutku belum terlalu menunjukkan kalau ini kebudayaannya Surabaya, kan,  
      tidak semua orang yang tahu kalau itu bahasa Surabaya, hanya kalangan tertentu  
      dan tidak semua kata-kata yang ada di flyer sangat menonjolkan kebudayaannya  
      Surabaya. Sehingga tujuan ini belum terlalu tertunjukkan. 
P : Menurutmu kalau yang menunjukkan itu yang seperti apa? 
N : Mungkin bisa dari tulisan rek ayo rek dan diapalah liriknya, sehingga bisa  
        menunjukkan kalau, “oh, itu, kan, lagunya orang Surabaya” mungkin bisa  
        seperti itu. Kalau dari kata-kata yang ada di flyer saat ini masih belum bisa  
        menunjukkan 100%nya Surabaya, menurut saya seperti itu. 
P : Oke, jadi menurutmu kalau yang benar-benar menunjukkan Surabaya mending  
      ditulis saja rek ayo rek lalu bla bla bla corona? 
N : Iya, bisa seperti itu. 
P : Jadi walau kata “matek koen” seperti yang di statement awal tadi memang kasar,  
     tapi masih belum menunjukkan kebudayaannya Surabaya? 
N : Iya 
P : Memang ada nggak, sih, kata-kata yang kasar banget yang bisa menunjukkan  
      kalau itu Surabaya? 
N : Mungkin kata-kata kotor seperti pisuhan, ya, jadi orang-orang sudah tahu kalau  
      itu bahasa Surabayaan sekali. 
P : Seperti cak cuk gitu, ya? 
N : Iya, atau kata-kata rek ayo rek itu kan orang-orang sudah tahu kalau itu lagunya  
      Surabaya, atau bisa lagu-lagu daerah di Surabaya seperti lagu-lagu yang  





P : Oke, berarti kalau untuk menampilkan memang benar-benar belum, ya. Kalau  
      tujuan dipakainya bahasa daerah di flyer itu untuk memperkuat penggunaan  
      bahasa itu sendiri bagaimana menurutmu? 
N : Menurut saya nggak terlalu memperkuat penggunaan bahasa daerah, karena  
       belum menunjukkan bahasa Surabayanya, sih, sehingga belum bisa dikatakan  
       untuk memperkuat penggunaan bahasa daerahnya itu. 
P : Kalau orang-orang disekitarmu masih sering tidak mereka mengucapkan kata- 
      kata kasar yang katamu dapat menunjukkan Surabayanya itu? Atau mereka,  
      terutama anak-anak sepantaran kita, kan, lebih sering menggunakan Bahasa  
      Korea, Bahasa Inggris, dan Bahasa Indonesia, seperti kalimat “gimana nih pak  
      ustad?” menjadi “ibeon ottoke pak ustad?” atau campuran dengan bahasa  
      Inggris seperti “literally…”, “which is…” atau “jinjja…”. Orang-orang  
      di sekitarmu lebih seringnya menggunakan bahasa asing dan bahasa Indonesia  
      atau bahasa daerah yang menunjukkan Surabaya sekali?   
N : Lebih sering ke bahasa daerah, sih, yang bahasa Suroboyoan banget tapi yang  
      nggak pisuhan juga. Seperti kata kon itu sering dipakai terutama dikalangan  
      berbicara dengan teman tapi kalau yang flyer ini belum bisa memperkuat  
      penggunaan bahasa daerahnya, menurutku, sih, itu. 
P : Berarti walaupun ada kata-kata seperti kon, rek, itu masih belum bisa  
       memperkuat penggunaan bahasa itu sendiri? 
N : Iya, masih belum memperkuat. 
P : Mungkin harus dipakaikan kata jancuk gitu, ya? 
N : Iya, supaya orang-orang lebih tertrigger dan seruannya lebih ngena lagi. 
P : Iya, mungkin diganti jadi kate lapo cuk keluyuran ae, mungkin seperti itu lebih  
     mempertahankan ya? 





P : Benar, sih, memang kalau sudah dipisuhin itu kita menjadi “hah gimana nih  
      maksudnya?”, “kok gitu banget” 
N : Iya, benar. 
P : Ya, sudah, sih, itu saja pertanyaannya. Terima kasih sudah meluangkan waktu  
      dan tenaganya untuk menjawab pertanyaan ini. 





Appendix 2. Transcribed Interview of Malang’s Interviewee 
Hari/Tanggal  : Rabu, 5 Mei 2021 
Waktu   : 21:56 
Nama Narasumber : Diaz 
Kategori Narasumber : Masyarakat Malang 
 
Keterangan 
P : Peneliti (Researcher)  N : Narasumber (Interviewee) 
 
P : Malam, Diaz. 
N : Malam. 
P : Seperti yang dibahas sebelumnya, ini aku sedang menyusun skripsi dan butuh  
      narasumber untuk ambil data. Nah, kebetulan kamu, kan, orang Malang,  
      sehingga memenuhi kriteria sebagai narasumberku untuk orang yang berasal  
      dari Malang. Sebelum masuk ke pertanyaan utama, mau tanya dulu dong  
      domisili di Malangnya dimana? 
N : Domisili Malangnya di Sigura-gura, dekat ITN itu. 
P : Dari kecil sudah di Malang? 
N : Dari lahir di Malang. 
P : Sampai sekarang nggak pernah pindah-pindah atau gimana? 
N : Belum. 
P : Paham Bahasa Walikan dong, ya, berarti? 





P : Oke, jadi gambar ini dibuat oleh Polres Malang dan di upload di Instagram  
      sewaktu awal-awal pandemi. Jadi bayangin ya kita ini lagi awal-awal pandemic,  
      waktu masi ketat-ketatnya PSBB, banyak yang tidak diperbolehkan keluar,  
      pokoknya masih ketat banget utnuk pemeriksaan orang-orang yang keluar  
      rumah. Bisa bayangin nggak susasananya? 
N : Bisa, bisa. 
P : Oke. Kalau aku nggak bilang flyer ini tidak dibikin oleh Polres Malang, kamu  
      tahu nggak kalau ini itu berasal dari Malang? 
N : Iya. Saya bisa melihatnya itu memang bahasanya dari Malang. Karena di situ  
      sudah tertera bahasa Walikan ya, ada Oyoyir, ada Hamur, ada Kadit, sama ada  
      yang di hashtag itu Ngalam. 
P : Berarti dari bahasanya itu—bahasa Walikan ya—sudah mencerminkan kalau itu  
     dari Malang? 
N : Iya. 
P : Oke. Terus selanjutnya kamu setuju nggak kalau tujuan dipakainya bahasa  
       Walikan di flyer itu untuk menunjukkan kebanggaan kebudayaan daerah  
       Malang terhadap masyarakat—terutama masyarakat Malang dan masyarakat  
       yang melihat postingan ini? 
N : Saya setuju karena Basa Walikan itu sudah dikenal di masyarakat Malang,  
       umumnya, sehingga itu juga merupakan suatu kebudayaan kebanggaan  
       Malang, ya. Sudah termasuk, jadi saya setuju. 
P : Menurutmu kebanggaannya itu kayak gimana, sih? 
N : Kebanggaannya itu seperti bahasanya yang sudah menjadi asli Malang. Seperti  
      dialek-dialek yang lain, misalkan orang Timur yang ada ucapan khusus seperti  
      “Beta” atau apa, Malang sendiri ini memiliki Basa Walikan itu, yang bisa  





P : Oke berarti bisa diasumsikan kalau dari jawabanmu itu Basa Walikan ini itu  
      unik gitu ya sehingga kalian bangga, “oh ini, lho, bahasaku bahasanya unik, kita  
      nggak mau kalah kalau kita punya kebudayaan yang unik juga,” gitu? 
N : Iya. 
P : Oke. Selanjutnya kamu setuju nggak kalau tujuan digunakannya Basa Walikan  
      di flyer itu untuk menunjukkan identitas Malang kepada masyarakat Malang  
      sama masyarakat yangmelihat postingan ini? 
N : Menurut saya setuju, karena Basa Walikan itu sudah identik dengan bahasa  
       Malang, misalkan orang-orang itu bilang seperti “kadit” yang sudah tertera di  
       flyernya atau “oyoyir”,  itu juga Basa Walikan, jadinya itu sudah menunjukkan  
       identitas Malang. 
P : Menurutmu dengan menunjukkan itu di flyer yang kemudian di posting di  
       Instagram, secara tidak langsung juga dapat menunjukkan nggak kalau Malang  
       juga turut berpartisipasi dalam pencegahan COVID-19 ini? 
N : Menurut saya itu sudah menunjukkan, ya, dari bahasanya saja, Basa Walikan,  
      itu sudah bisa menunjukkan identitas Malang. Jadi bisa menunjukkan, lah, kalau  
      daerah Malang itu turut berpartisipasi dalam pencegahan COVID-19. 
P : Oke. Selanjutnya kamu setuju nggak kalau tujuan digunakannya Basa Walikan  
      di flyer itu sebagai alat komunikasi dengan masyarakat daerah Malang sama  
      masyarakat daerah yang melihat postingan ini? 
N : Saya setuju. Karena flyer itu kan tujuannya memberikan informasi, jadi ini  
        termasuk sarana komunikasi dengan masyarakatnya, seperti itu. 
P : Menurutmu, komunikasinya ini itu ditujukan ke siapa saja? 
N : Siapa pun ang melihat flyer ini. Contoh, ini kan ada di Instagramnya Polres  





       followed IGnya Polres Malang Official, yang juga mengikuti Facebooknya  
       Polisi Malang… ya, kurang lebih seperti itu. 
P : Berarti komunikasi ini ditujukan ke orang-orang, baik di kota ataupun desa,  
       selama mereka melihat postingan iniya? 
N : Iya. 
P : Oke. Lalu selanjutnya kamu setuju nggak kalau dengan makai Basa Walikan di  
      flyer seruannya untuk tetap di rumah lebih tersampaikan dan lebih merangkul  
      masyarakat dibandingkan memakai Bahasa Indonesia? Sebentar, aku tampilin  
      salah satu flyer juga, ini punyanya Dinkes Malang. Flyer yang dipakai Dinkes  
      Malang ini memakai Bahasa Indonesia. Mungkin untuk mempermudah  
      perbandingan juga ya, sebentar. 
N : Iya. 
P : Jadi ini fotonya juga sama ditemukan di Instagram, tapi diposting oleh Dinkes  
      Malang dan dia pakai Bahasa Indonesia. Sama-sama menyuruh masyarakat saat  
      lebaran tetap di rumah saja. Terus menurutmu kalau makai Basa Walikan di  
      flyer yang sebelumnya, yang milik Polres Malang, seruannya untuk tetap di  
      rumah saja itu lebih tersampaikan dan merangkul masyarakat nggak  
      dibandingkan pakai Bahasa Indonesia seperti yang punyanya Dinkes Malang  
      ini? 
N : Saya setuju, dengan memakai Basa Walikan pada flyer seruannya lebih  
         tersampaikan dan lebih merangkul. Karena masyarakat lebih jadi teman  
         sendiri, lah, nggak formal-formal banget. Jadi, eh, menurut saya setuju lah  
         memakai Basa Walikan pada flyer lebih tersampaikan. 
P :  Kamu kan sudah melihat nih dua-duanya tadi yang pakai Basa Walikan dan  
        yang Bahasa Indonesia. Kalau dari kamu sendiri lebih mendengarkan seruan  





N : Sama-sama mendengarkan. Cuma yang lebih merangkul kayak ke teman sendiri  
      itu lebih ke yang Basa Walikan itu. 
P : Jadi lebih memperhatikan yang Basa Walikan dibandingkan yang Bahasa  
        Indonesia ini? 
N : Ya. 
P : Memangnya kenapa? 
N : Sama-sama bisa dilihat dan bisa dibaca tapi hanya saja yang flyer Bahasa  
        Indonesia lebih formal. Namun keunggulan dari yang flyer Basa Walikan ini,  
        kan, lebih merangkul masyarakat, jadi pendekatannya itu lebih dekat pakai  
        Basa Walikan dibandingkan pakai Bahasa Indonesia. 
P : Oke. Lalu pertanyaan selanjutnya kamu setuju nggak kalau tujuan dipakainya  
      Basa Walikan di flyer itu sebagai sarana pendukung untuk menampilkan  
       kebudayaan daerah Malang? 
N : Saya setuju, flyer Basa Walikan ini digunakan sebagai sarana pendukung untuk  
      menampilkan kebudayaan daerah. Karena kebudayaan Malang sendiri, Basa  
      Walikan kan termasuk kebudayaan Malang. Sehingga flyer ini sudah  
      menunjukkan sarana pendukung untuk menampilkan kebudayaan Malang. 
P : Kalau menurutmu Basa Walikan yang di flyer itu sebagai sarana pendukung  
       buat memperkuat penggunaan bahasa daerah gimana, kamu setuju nggak? 
N : Setuju, karena selain menampilkan kebudayaan Malang, Basa Walikan yang  
       dipakai di flyer ini juga mendukung untuk memperkuat penggunaan Basa  
       Walikan karena, ya, kita tahulah sendiri masyarakatnya sudah identic dengan  
       Basa Walikan. Sehingga menurut saya itu bisa sebagai sarana pendukung untuk  
       memperkuat penggunaan Basa Walikan. 
P : Di daerahmu atau orang-orang sekitarmu masih sering nggak pakai Basa  





       banget kosakatanya, mungkin sebatas “ayas”, “umak”, gitu. Masih sering  
       nggak kamu dengar mereka ngoomong-ngomong kosakata seperti itu? 
N : Sering, sih, lebih tepatnya karena, ya, masyarakatnya terutama yang remaja- 
       remaja seperti saya ini banyak yang menggunakan “ayas”, “umak”. Masih  
       kental, lah penggunaannya. 
P : Masih dilestarikan ya berarti? 
N : Ya. 
P : Berarti dengan makai Basa Walikan di flyer ini juga termasuk dilestarikan juga  
     nggak? 
N : Menurut saya ya juga dilestarikan. Jadi polisi itu menyampaikan Basa Walikan  
       itu gunanya juga—menurut saya, ya— untuk melestarikan Basa Walikan  
       kepada masyarakat agar tidak lupa dengan Basa Walikan itu sendiri. 
P : Oke. Itu saja, sih, pertanyaannya. Terima kasih sudah meluangkan waktunya  
       dan tenaganya buat menjawab pertanyaan saya. 
N : Iya.  
 
 
 
 
 
